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Urban Planning and Management

4 credits

The nature of this course is both practical 
and theoretical; its purpose is to provide 
students with a methodology to develop 
strategic solutions for key urban problems 
in the city. To achieve it, students will 
learn how to identify spatial problems and 
undertake a framework of logical analysis 
using a combination of tools found in the 
field of strategic planning and contemporary 
urbanism. Students will learn to analyse 
an urban problem, define an intervention 
strategy, program the stages of the project 
and prepare it for monitoring and evaluation, 
contributing to improving the quality of life of 
citizens. .

ARCHITECTURE 
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ADMINISTRATION 

AND 

ENTREPRENEURSHIP

Project Management

4 credits

This course follows both a conceptual 
and practical approach. It is based on the 
principles of project management and 
best practices proposed by the Project 
Management Institute (PMI) and published in 
its Project Management Body of Knowledge 
(PMBOK) guide. It is aimed at having the 
student identify a project’s phases, and 
specific aspects such as a project’s 
knowledge areas, and associated processes 
of each knowledge area to manage a project 
through its life cycle.
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Financial Markets

4 credits

The course is both theoretical and practical. 
It is intended to provide a comprehensive 
study of the functioning, organization and 
operational purposes of capital market 
and its relationship with financial markets 
and institutions that are part of them. Both 
based on local and international settings, 
understanding the role each institution plays 
in the economy together with the financial 
tools and instruments.

It is expected that students develop 
important skills in assessing the relevance 
of the principles of finance and financial 
intermediation in the business environment, 
and the impact in the proper functioning of 
the economy.

Business Administration 

4 credits

This is a theoretical and practical course 
for students in their first semesters to 
foster an entrepreneurial attitude and 
provide management tools to accomplish a 
business initiative in the future. The content 
of this course includes topics such as key 
business concepts, business organization, 
management in relation to the environment. 
Moreover, emphasis is put on the Business 
Plan as a key tool to evaluate business ideas 
and opportunities. 

Business Management

4 credits

This course aims to combine the analysis of 
the external and internal environment of a 
firm in order to implement action plans that 
are based on proper decision making and 
that reflect the needs of the organization. 
The course content features topics related 
to strategic management, decision making 
and organizational principles.

Management Strategies

4 credits

This course is aimed for the student to 
learn how company value is generated 
through the use of a Strategic Management 
Model that diagnoses the current scenario 
of a company and illustrates how to take 
decisions in such situation. The course 
content includes topics related to the 
formulation and implementation of strategies 
and the analysis of management tools that 
contribute to create sustainable competitive 
advantages.

Strategic Management and Planning

4 credits

This course is practical and it is aimed for 
the student to learn to plan, implement, and 
evaluate actions to assess a company’s 
situation at a given period of time and steer 
it towards an expected optimal situation 
through the identification of change 
opportunities, improvement plans, and 
evaluation of achieved outcomes. It includes 
topics related to corporate analysis and its 
environment, decision making, and strategic 
tools.
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General Economy

4 credits

This theoretical and practical course aims 
to provide students with an understanding 
of the basic concepts of efficient 
allocation of scarce resources. The course 
covers general aspects of economics, 
distinguishing between microeconomics 
and macroeconomics. Microeconomics is 
the study of consumer behavior, production 
and costs, as well as two market structures: 
perfect and imperfect competition 
(monopoly, oligopoly, etc.). Macroeconomics 
is the study of adding economic variables, 
such as inflation, output (GDP), investment, 
consumption and employment, among 
others, from a perspective of aggregate 
supply and demand. In addition, general 
aspects of economic policy (monetary and 
fiscal) and its effects on the economy are 
discussed.

Global Economy

4 credits

The purpose of this theoretical/analytical/
practical course is to allow students to 
develop skills for analyzing the global 
context, as the opening of countries has 
internationalized the economy and finances, 
creating an increasingly complex, globalized 
environment. Diverse modern economic and 
financial mechanisms have been created 
in international markets with the objective 
of satisfying countries’ growth, investment, 
financing and risk coverage requirements.
The course presents conceptual tools for 
analyzing and gaining an understanding of 
the dynamics and development of the global 
economy (with a macro and microeconomic 
approach), of the current international 
economy and international finance, and of a 
country’s monetary and financial relations 
with the rest of the world.

ECONOMICS
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Monetary Theory

4 credits

The nature of the course is both theoretical, 
analytical and practical. The course aims 
to develop the analytical capabilities of the 
student to evaluate the effects of monetary 
policy, the independence of the central bank 
and its impact on the monetary stability of 
the economy; develop a critical point of view 
regarding the implementation of monetary 
policy tools; understand the neoclassical and 
neokeynesian approaches and their policy 
implications. The course will approach the 
monetary policy management of the central 
bank from the micro-foundations of the 
macroeconomics perspective.

Microeconomics

4 credits

The purpose of this theoretical and practical 
course is to allow students to develop skills 
for interpreting microeconomic models that 
explain the behavior of individual economic 
agents in the market, as well as perfect and 
imperfect competition market structures, 
in order to interpret the economic situation 
and formulate both business and public 
management policies and communicate 
them adequately. Microeconomic analysis is 
the interpretation of the economic behavior 
of individuals in the market that contributes 
to public and private decision making.

International Economy

4 credits

This has a theoretical, analytical and 
practical nature. It envisions an extension 
and application of macroeconomic and 
microeconomic theory in its international 
dimension. Its purpose is to understand 
the theory of international trade, analysis 
tools, process interactions generated 
by the application of models, economic 
policies, the impact and the relationship 
between international economies and the 
development of nations.

Macroeconomics and Business

4 credits

The course covers the analysis of competitiveness models that have been developed by 
the World Bank, International Monetary Fund and Michael Porter. It also studies issues such 
as outsourcing, downsizing, mergers and acquisitions, analyzing their impact on business 
competitiveness. At the final part of the course, students will further study about the global 
crisis of 2008 and the consequences it brought for Peruvian companies.

Peruvian Economy

4 credits

Theoretical course aimed to provide tools to 
students enabling them to carry out a critical 
analysis of the different areas and sectors of 
the Peruvian economy such as fiscal policy, 
monetary policy, and the development of 
the most important sectors of the country 
as tourism, mining and industry among 
others. Also develops themes of national 
interest resulting from market failures such 
as globalization, poverty and unemployment, 
as well as policies that contribute to the 
governability of the country.
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INTERNATIONAL 

BUSINESS

Global Business Strategy

4 credits

This course attempts to teach the most 
strategic variables that impact businesses 
in a global environment. Students will learn 
to use techniques that will help them 
understand this environment as well as 
playing the global game. In addition to this, 
the students will learn to develop strategic 
plans that create sustainable competitive 
advantages over time.

Global Management Skills

4 credits

The objective of this course is to expose 
students to the multicultural challenges of 
global leadership according to the demands 
of the current international markets. 
This course should provide students 
understanding of theory and concepts on 
these subjects and improve their ability 
to perform successfully across cultures 
while developing global management 
skills. The course is both theoretical and 
practical. It has the goal to contribute to the 
development of global managers who will 
lead organizations adapting to the future 
changes and embracing diversity..

Commercial Negotiation and Leadership

4 credits

The objective is to provide students with the 
necessary knowledge, tools and practical 
experience, to learn important technical 
aspects of negotiation and be able to 
lead negotiations in both, personal and 
professional environments.
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International Trade I: Imports and Exports

4 credits

This course is theoretical and practical. Its purpose is to allow the student to understand 
and recognize the different production, commercial, cultural and social factors and how they 
interact in a dynamic globalized world. The student will learn to identify the various commercial 
barriers at an international level and to understand the significance of a free market economy 
in order to analyze the various related themes, to make sound investment decisions in foreign 
markets. The student will also learn about the need to follow the formalities of commerce, 
regulated by international entities, in order to make use of existing advantages in the creation 
and administration of international businesses. The course discusses the current situation 
of international businesses and closely linked agents, as well as the different regulations that 
entrepreneurs must follow to guarantee the success of their businesses.

International Business

4 credits

The course is both theoretical and practical. 
The objective is to provide students with 
an insight into the International Business 
field while learning about the concepts 
of commercial transactions between two 
or more countries and understanding 
the difference between a local and an 
international operation. The course should 
also improve the students’ ability to 
understand the various factors that must be 
considered in order to launch an international 
operation and increase the students’ 
capability to comprehend the nature of 
International Business at a micro and macro 
level.

International Human Resources

4 credits

Theoretical and practical course that will 
allow the student understand and participate 
in the most significant processes related 
to Human Resources. The course will make 
use of Human Resources Planning models 
that cover all these processes, ensuring the 
good management of people, their profiles 
and abilities in different organizations in a 
globalized environment.
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MARKETING
Global Marketing 

4 credits

The Global Marketing course is a theoretical-
practical course whose objective is for the 
student to acknowledge and assess the 
different environments (political, legal, social, 
economic, cultural and others) that may 
influence on the global trade of products 
and services. Henceforth, the student will be 
able to create and defend marketing plans 
whose objective is the introduction and 
development of such products or services 
in the country of destination. Moreover, this 
course will develop topics related to exports, 
joint ventures, franchises, licensing, direct 
investments among others, as introduction 
alternatives and models of applied 
businesses into international markets.



w
w

w
.u

s
il.

e
d

u
.p

e

Marketing Management 

4 credits

Marketing Management is a theoretical - 
application course which is intended to allow 
the student to get familiar with marketing 
strategies derived from each of the elements 
of the marketing mix. Students are expected 
to apply the concepts of marketing to 
local and international environment, from 
knowledge of the conceptual framework 
of issues such as product strategies, 
pricing strategies, distribution strategies 
and promotion strategies and Integrated 
Marketing Communications.

Advanced Marketing Management

3 credits

Advanced Marketing Management is a 
theoretical and practical course, which 
intends to allow students to get familiar 
with marketing strategies derived from each 
element of the marketing mix. Students are 
expected to apply concepts of domestic 
and international marketing environment.. 
This includes knowledge from conceptual 
framework such as strategies in: products, 
pricing, distribution, promotion and integrated 
marketing communications..

Marketing Distribution Channels 

4 credits

A theoretical and practical course that 
shows the importance of ensuring an 
efficiently physical delivery of products, which 
requires strategic decision making to select 
and operate distribution channels, inserted 
in industrial, wholesale and retail markets 
occurred in real transactions, creating 
and keeping local and global distribution 
networking. It tackles optimization theories 
such as optimization in human, financial, 
time, and the like.
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Strategic Marketing Planning

4 credits

The course is both theoretical and practical.. 
Students taking this course will learn how to 
design and to apply strategic and operational 
marketing plans within the Peruvian and 
international realities. They are expected to 
be able to use the most important business 
and marketing concepts, tools, and analysis 
charts for designing their plans. An analysis 
of the setting and the competition will be 
the launching point for preparing business 
strategies and, specifically, segmentation 
and positioning strategies, as these relate to 
strategic marketing; by the end, students will 
be designing specific strategies and tactics 
for each one of the components of the 
marketing mix: the 4 P’s for products and the 
8 P’s for services.



Information Technology Management 

4 credits

The course gives the fundamentals and 
tools of the main “good practices” that 
influence on the successful management 
of Information Technology, preparing 
professionals to assume a leadership 
position in planning, direction and control of 
associated resources.



Introduction to Transport Engineering

4 credits

The course provides a basic knowledge in 
transportation engineering, including the 
functions of planning, design, and operations. 
This knowledge base is designed to: 

1) Prepare a student for additional, more 
specialized courses in transportation 
engineering; and
2)Gain knowledge of methods 
and techniques applied for solving 
transportation-related problems.

Concrete Technology I

2 credits

The course is theoretical and practical. 
Provides the participants the knowledge to 
evaluate the quality of the materials used to 
design concrete mixes, as well as to have the 
necessary fundamentals to develop in other 
courses of the area. The course develops 
topics like: Concrete General Concepts.- 
Nature of Concrete Strength.- Aggregate 
Physical Characteristics.- Concrete Additives.- 
Main properties of fresh and hardened 
concrete.- Concrete Permeability.- Durability 
and strength of concrete.- Concrete mix 
design, conventional or high resistance.- Trial 
mix correction.- Quality control.- Statistical 
evaluation of the strength results.- Premix 
concrete plants.- Concrete mixing, pumping, 
and compacting equipment.

Highway Design

2 credits

 Theoretical-practical course of geometric 
design for rural and urban roadways. The 
course covers topics such as design criteria, 
controls, and important consideration 
for designing the horizontal and vertical 
alignments, cross section elements, and 
concepts for intersections design. Other 
important factors for designing, such 
as traffic volume, capacity, economic, 
environmental and construction issues, are 
also discussed. 



Systems and Software Quality 

2 credits

The purpose of this theoretical and practical course is for students to master the use 
of technologies applied to high quality software and systems development projects in 
the business environment or society. In addition, the intention is for students to gain an 
appreciation of the importance of software and systems engineering, quality and international 
standards that govern the discipline. Different topics related to software and systems 
engineering will be covered, with emphasis on the use of streamlined methods for software 
and systems development, as well as teamwork techniques and the most common roles.

Emerging Technologies

2 credits

The course is theoretical - practical and 
focused on developing the necessary 
skills to identify and analyze emerging 
technologies in order to consider their 
impact in the context of a specific industry, 
business scenario or the whole society. The 
concepts covered in the course will allow 
students to consider the implications of 
emerging technologies, predict their impact 
and decide how to act upon them in any 
given context.

Information Security 

2 credits

The purpose of this theoretical and practical 
course is for students to master the main 
concepts and techniques applied to the 
Information Security landscape.  Concepts 
and Techniques such as: Firewall, IDS, IPS, 
Data Encryption and types of hackers’ 
attacks. In addition, students would be able 
to implement a security policy for a company 
as a final deliverable.



Quality Management 

4 credits

The course covers the quality management 
applied to Agroindustrial Engineering 
processes.. This includes: definitions, 
concepts, quality assessment in the 
company, non-quality costs, cost analysis, 
quality improvement, and quality problems.  
Improvement and organization of projects.. 
Diagnosis of causes and solutions.



Engineering Project Management

4 credits

The course is aimed at providing knowledge 
and experience through theoretical and 
practical analytical methods in class to 
provide skills in Project Management with 
MS-Project tool and methodology of the 
Project Management Institute. It covers 
the following topics: context of Project 
Management, Legal- Regulatory Environment 
Analysis, Identifying of Stakeholders, Life-Cycle 
Engineering Projects, Life-cycle assessment, 
Engineering design, Pre- feasibility and 
feasibility studies, detailed engineering 
for the project, Design Criteria, Quality 
Management, Risk Management, Document 
Management and Control and more. 

Development and Evaluation of Industrial 
Projects 

4 credits

This course is aimed at providing a 
conceptual and methodological tool as a 
basis for the creation of new business, from 
its development, design and evaluation of 
industrial projects in terms of private and 
public investment through the proper use of 
instruments such as the logical framework 
approach, NPV, IRR, cost benefit analysis, 
among others. The students will be able to 
formulate and evaluate industrial projects. 
It seeks to promote the development of 
business plans, mainly based on the focus of 
demand and financial feasibility assessment.
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INDUSTRIAL 

ENGINEERING
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Planning and Operations Control

4 credits

This course of Planning and Operations 
Control is focused on the strategic and 
tactical aspects of operations management.. 
Thus we have considered the following 
issues: Operations as a competitive 
tactics, operations strategy, supply chain 
management, process management, 
total quality management, determination 
of capacity, the location and the physical 
distribution. Also forecasting, inventory 
management, adding planning, material 
requirements planning, JIT systems, 
operations and programming basics of 
project management.



Bartending Workshop

2 credits

The course has been created with the 
aim of teaching students the preparation 
techniques of classic and modern cocktails, 
which will allow the student to know the 
history and step by step procedure of each 
input.

Food and Beverage Logistics

4 credits

Course of applied-theory nature, whose 
purpose is to analyze and apply the 
principles of logistics management, 
purchasing and inventories to food 
and beverage operations. It is focused 
on issues related to inventory control, 
supplier relationship management and the 
organization of a purchasing department, 
as well as the managerial and operational 
processes in this area.
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Food and Beverage Operations

2 credits

Theoretical and practical course which takes 
place in a context of simulated and real 
situations of Food and Beverage Operations. 
It covers the daily management skills and 
knowledge of administrative and operational 
procedures which is fundamental for success 
of the course..
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GASTRONOMY 

AND 

RESTAURANT 

MANAGEMENT

Food and Beverage Marketing

4 credits

Theoretical and practical course in which 
the student identifies and recognizes the 
concepts, strategies and basic tools that 
enable you to understand the development 
of this functional area and its relevance to 
food and beverage organizations sector. 
Concepts of marketing, consumer behavior, 
segmentation and market research, 
positioning strategies, and analysis of 
the retail mix in the service sector with 
an emphasis on food and beverages are 
addressed, which allow them to apply them 
in real situations.

Food Health and Hygiene

4 credits

Comprises the study and understanding 
of major risk factors associated with the 
health aspects of food and beverages and 
the systems applied to control these risks 
in food operations in hotel and restaurant 
services, oriented to the implementation of 
systems to ensure safety. 

Food Science

2 credits

Course of theoretical - practical nature, 
whose purpose is to introduce students 
to the science of food, allowing them to 
identify the molecular components of foods 
and describe the relationship between 
these components and food processing. 
The student will identify the characteristics 
of the production processes, handling and 
preservation of food. The course will focus on 
issues related to new technologies, safety 
and legislation.



Gastronomy Tourism

2 credits

This theoretical-practical course intends to 
assess the gastronomic cultural heritage 
of different regions in Peru as a tourist 
resource and explore gastronomic routes. 
It is focused on showing the richness of 
regional traditions through its cuisine intake, 
reviewing the historical and anthropological 
evolution of the inhabitants of these regions, 
getting to know the great variety of Peruvian 
regional gastronomy, highlighting the 
concept of identity generated by them. This 
course also identifies the gastronomic client 
and their expectations and how gastronomy 
becomes a vehicle for tourism and overall 
regional economic development. Finally, 
it provides insight on the current offer of 
gastronomic tours nationwide and worldwide, 
investigating study cases of global success 
and potential development opportunities. 

Introduction to Gastronomy

2 credits

Course of theoretical and applied nature 
whose purpose is to present a general 
perspective of common processes 
related to food production, the creation of 
culinary techniques, beverage production, 
the use and making of tools, and the 
most prominent historical development 
in traditional gastronomy. Thus, it is 
expected that students have the ability to 
work well in teams, society, and different 
environments where they can become an 
active participant. Additionally, a comparative 
analysis of the most influential gastronomic 
cultures in humanity is proposed, highlighting 
the contributions and uniqueness of the 
cuisine according to their regions. By the 
end of the course, students will be able to 
recognize the undertakings in the food and 
beverage industry as well as other related 
industries. 
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Introduction to Wines

2 credits

Conceptual and practical course. The student 
will be able to apply techniques of wine 
tasting, through organoleptic development. 
We will study issues related to grape variety, 
wine geography, oenology and sommelier 
service develop.
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HOSPITALITY 

MANAGEMENT 

Service Management 

4 credits

Service management is a theoretical and practical course and the purpose is to provide 
our student methods, concepts and systems to ensure the delivery of quality service, 
understanding their direct impact on satisfaction and loyalty of both external and internal 
customers. It seeks to sensitize the student about the importance in creating a service 
culture in the companies for which they work, as future leaders in the industry.

Hotel Marketing 

4 credits

Hospitality Marketing is a theoretical and 
practical course whose fundamental purpose 
is to develop skills for using the tools needed 
to formulate and implement a marketing plan 
for a hospitality service company. This course 
covers strategic and operational marketing 
concepts, market analysis and research, 
segmentation, positioning, marketing 
budgets and diverse marketing strategies 
and methodologies, including advertising, 
public relations, sales promotion and building 
customer loyalty.

Housing Management 1

4 credits

The purpose of this theoretical and 
practical course is to give students a basic 
understanding of the hospitality industry, 
making a continuous analysis of the 
industry’s development and growth at the 
national and international level. Emphasis will 
be placed on the organizational structure 
of different establishments, focusing on 
opportunities and trends in the industry as 
a basis for planning and organization aimed 
at exceeding customers’ expectations 
in hospitality companies and related 
businesses.
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Tourism Marketing Management

4 credits

This course will provide a strategic vision 
of the tourism sector, from the Marketing 
Director’s perspective. Students will be 
able to apply the main marketing tools and 
concepts to the tourism sector dynamics. 
Special emphasis will be given to the analysis 
of the Peruvian Tourism Sector as well as the 
main international tourism markets.

Tourism Development

4 credits

Theoretical-practical course that provides 
students with the necessary knowledge 
and methodology to carry out the strategic 
planning process by directing it towards 
the tourism sector. It also allows students 
to develop an understanding of the 
particularities of the various products and 
travel and tourism services, according to 
the market needs and the objectives of the 
company or the government. Students will 
review marketing strategies, work processes 
and marketing plans applied to case 
studies in order to develop innovative and 
sustainable tourism products, both in the 
public and private sectors.

Consulting

4 credits

The course provides students with a global 
panorama of different kinds of services that 
can be offered from a private consulting 
in tourism, the characteristics of this 
activity and the required methods to offer 
competitive services to the market. During 
the course, the student will take on a group 
project on real consulting in which the 
student will apply the tools learned in class. 
The results of this project will be presented 
at the end of the semester to a qualifying 
committee.

Cultural Tourism Management

4 credits

It is a theoretical and practical course with 
emphasis in applied research projects that 
offers a broad knowledge of definitions 
and trends in cultural tourism worldwide. It 
offers a critical analysis of cultural tourism 
management models, including interregional 
projects and tourism and cultural policies 
applied in Peru. The student will be able to 
propose, elaborate and manage products, 
projects and cultural tourism activities within 
Peruvian tourist offer.
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TOURISM 

MANAGEMENT 



European Cuisine I (2016-2 only)

4 credits

The course is a theoretical and practical 
application in which students will implement 
the sanitation and hygiene standards 
previously taught in culinary skills. Basic 
vegetable cutting and cooking techniques, 
recognition and production of meat and 
seafood. The geography and history of each 
country will be taught along with a variety of 
different techniques from those countries. 
Students will be evaluated on their attitude 
towards any issues that may occur. 
Emphasis will be on cultural techniques 
including Northern European Cuisine and the 
Mediterranean.

European Cuisine II 

4 credits

The course is a theoretical and practical 
application in which students will implement 
the sanitation and hygiene standards 
previously taught. Basic vegetable cutting 
and cooking techniques, recognition and 
production of meat and seafood. The 
geography and history of each country will 
be taught along with a variety of different 
techniques from those countries. Students 
will be evaluated on their attitude towards 
any issues that may occur. Emphasis will be 
on cultural techniques including French and 
Greek regional cuisines. 
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Kitchen Management (2016-2 only)

2 credits

This intermediate course introduces students to food production planning. As well as 
fundamentals of facilities planning for the commercial, institutional and industrial food service 
industry. Students are introduced to the need for proper planning, layout and design and 
production and services areas. Students become familiar with restaurant simulators in order 
to experience real life projects focused on kitchen management effectiveness. Students get 
involved in individual and team projects. 

CULINARY 

ARTS 
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Garde Manger 

4 credits

This course is a theoretical and practical application of the techniques related to Garde 
Manger (cold food kitchen preparation) Students will be instructed in the techniques of 
preparation and presentation of products produced by the cold food kitchen department. 
You will learn to recognize the different cold sauces, derivatives and their applications. 
You will learn to prepare basic forcemeats and their application to terrines, mousses and 
sausage making. You will learn to present items for cocktail service and banquets. You will 
learn to make conservation techniques in brining and curing. You will learn to carve fruits and 
vegetables. The student’s attitude facing the difficulties encountered, teamwork and individual 
as well as the applied techniques are evaluated by competition and buffet presentation.  



Introduction to Law

4 credits

It is aimed at having the student identify the most important 
norms and rules from our legal system, appreciating and analyzing 
categories of essential use for daily decision-making, explaining the 
different phenomena thus generated. For this purpose, academic 
work starts from the study of the legal system foundations (legal 
environment) to enable the subsequent analysis of the issues that 
determine the pillars for the private activity.

International Law

4 credits

Practical theoretical course which aims to study and understand, not 
only conceptually but also practical, sources and rules of international 
law, both in the public and private sectors, as well as relations 
between states, and between them and other subjects such as 
individual and legal persons, organizations and international courts. 
This course is designed to provide a comprehensive understanding 
of the importance, impact and effects of international law on the 
development and achievements in various areas such as dispute 
settlement, the integration of states and unification of markets, trade 
and competition law, protection of the environment and intellectual 
property on an international level.

LAW
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Negotiation Techniques

4 credits

This subject is part of the general education 
courses in Law, with a theoretical and 
practical approach to allow the students 
obtain the corresponding skills. Students will 
cover the topics on negotiation, its nature 
and varieties; the role of communication 
and language, assertiveness, phases of 
negotiation and its possible breakdown. 
The goal is to make the students link their 
every-day experience in personal life and 
work with the above mentioned, as it is 
understood that negotiation is part of human 
nature. Thus, practice itself is needed for an 
adequate usage of negotiation techniques.. 
In addition, such knowledge is related to 
the different ways in which negotiation 
processes can profit from assistance by 
a third-party, as it occurs in mediation, 
conciliation and the combined methods for 
alternative dispute resolution.

Legal English

4 credits

This is an upper-intermediate to advanced 
level theoretical and practical English course 
aimed at providing the concepts, elements, 
tools and resources for law students with 
consistent command of the language who 
need to become familiar with structures, 
terminology and standard legislative 
procedures and devices as well as criteria 
and strategies to manage both spoken and 
written skills applied to the legal practice. 

Focused essentially on commercial law 
matters, the course deals with a wide variety 
of topics and themes that stretch from 
contractual law to corporate law, including 
but not limited to the origin of commercial 
relations, sale of real estate and goods, 
negotiable instruments and debtor-creditor 
relationships, company formation and 
management in all the forms of association 
legally allowed, protection and mechanics 
of Intellectual Property protection and 
enforcement and Competition Law. 
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Evaluation of International Cooperation 
Projects

4 credits

The course provides insight into the 
development of skills in project evaluation, 
focusing on the use of evaluation tools, 
monitoring and reporting in an international 
governmental or nongovernmental setting..

INTERNATIONAL 
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