
International Financial Markets and Trading
Kemmy Business School
Dr. Caoilfhionn Ní Bheacháin

The Kemmy Business School at the University of Limerick has pioneered a 
summer school that will bring together expert lecturers and students to 
think critically about the global challenges that are faced by governments, 
businesses, societies and individuals. This is a unique opportunity for 
students from across a variety of disciplines who want to understand more 
about responsible business while earning ECTS credits. Bringing together 
students from diverse academic and cultural backgrounds creates important 
opportunities for discussion, debate and sharing knowledge, experiences and 
worldviews.

Summer Schools 
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 Course Description 
This module introduces students to international financial markets and 
emphasises the investment decision process as framed by behavioural 
finance. Students will experience active investment trading using 
the bespoke Kemmy Business School (KBS) Trading Floor. Using the 
software on the Trading Floor, students will develop an appreciation of 
key financial and economic data. They will also have the opportunity 
to gain Bloomberg Certification, a qualification that is internationally 
recognised. Within the broad discussion of the psychology of investment 
decisions, students will be introduced to the notion of ethical investment 
choices and will reflect on the importance of individual and corporate 
responsibility. This module is delivered through workshops, lectures 
and time on the Trading Floor. Students will gain experience and 
a commanding view of the global financial arena using real-time 
sophisticated trading and investment software. The practical investment 
aspects will be supported by an overview of the changing landscape 
of international financial markets and institutions with particular 
reference to behavioural finance, ethical finance and responsible 
business.  

 Topics Covered

• Behavioural finance and human judgement
• Ethical investment choices and market risk
• Financial deregulation
• Compliance and governance

 Primary Texts

Williams, R T. (2011) Introduction to Trading in the Financial Markets, 
Technology: Systems, Data and Networks, Academic Press
Boatright, J. R (2013) Ethics in Finance, John Wiley & Sons
Bruce, B. R. (Ed.), (2010) Handbook of Behavioural Finance, Edward Elgar 
Publishing
Sparkes, R. (2001) “Ethical Investment: whose ethics, which investment?”, 
Business Ethics: A European Review, 10(3), 194-205



 Corporate Social Responsibility
 Kemmy Business School 
 Dr. Caoilfhionn Ní Bheacháin

The Kemmy Business School at the University of Limerick has pioneered a 
summer school that will bring together expert lecturers and students to 
think critically about the global challenges that are faced by governments, 
businesses, societies and individuals. This is a unique opportunity for 
students from across a variety of disciplines who want to understand 
more about responsible business while earning ECTS credits. Bringing 
together students from diverse academic and cultural backgrounds creates 
important opportunities for discussion, debate and sharing knowledge, 
experiences and worldviews.

 Course Description 
This module is suitable for both business and non-business majors. The module 
examines important concepts of corporate social responsibility (CSR) and how these 
may be applied practically to the twenty-first century workplace. Over the course of 
three weeks, students will cover the evolution of CSR and develop an understanding of 
how ethical standards link to sustainability and best practice in business.

32



   Topics Covered

• History, origins and meaning of CSR and the forces driving it to prominence  
• Frameworks for ethical decision making in a business context 
• Business and moral cases for CSR
• CSR in the context of global issues such as climate change, corruption, taxation,
 globalisation, stakeholder engagement, environmental crises, labour issues, global 
 supply chain  management, water, poverty, human rights, the circular economy, NGO- 
 partnering, disaster- management, biodiversity and cultural differences
• Key international standards in CSR with a particular focus on UNGC, GRI and ISO26000 
• Best and worst practice in reporting and compliance

 Primary Texts

Crane, A., Matten, D. and Spence, L. (2012) Corporate Social Responsibility: Readings and 
Cases in a Global Context, Routledge 
Visser, W. (2012) The Quest for Sustainable Business: An Epic Journey in Search of Corporate 
Responsibility, Greenleaf
Killian, S. (2012) Corporate Social Responsibility: a guide with Irish experiences, Chartered 
Accountants Ireland
Blowfield, M and Murray, A.  (2008) Corporate Responsibility: A Critical Introduction, 
Oxford UP
Kinley, D. (2009) Human Rights and Corporations, Ashgate 
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Business Tools for Social Projects
Kemmy Business School 
Dr. Caoilfhionn Ní Bheacháin

The Kemmy Business School at the University of Limerick has pioneered a 
summer school that will bring together expert lecturers and students to 
think critically about the global challenges that are faced by governments, 
businesses, societies and individuals. This is a unique opportunity for 
students from across a variety of disciplines who want to understand 
more about responsible business while earning ECTS credits. Bringing 
together students from diverse academic and cultural backgrounds creates 
important opportunities for discussion, debate and sharing knowledge, 
experiences and worldviews.

 Course Description 
This module is suitable for both business and non-business majors.
This module looks at how technologies, tools and theories used in the business world 
can be applied to affect positive social change. The module introduces students to 
questions of business responsibility and ethical practice and is designed to engage 
students for the wider social good.
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   Topics Covered

• Innovative and creative use of communication and collaboration tools 
• Social and ethical aspects of information and information management
• The use of social media and other tools for effective stakeholder engagement
• Project management approaches to driving social change
• Assessing the sustainable impact of projects
• Knowledge creation and retention
• Capacity building in the non-profit sector

 Primary Texts

Mansfield, H. (2012) Social Media for Social Good: A How-to Guide for Nonprofits, McGraw 
Hill
Kanter, B. and Fine, A.H. (2010) The Networked Nonprofit: Connecting with Social Media to 
Drive Change, John Wiley and Sons 
Audi, R. (2008) Business Ethics and Ethical Business, Oxford UP
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